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• Global policies

• Joint report of WHO/UNICEF 

• The Jordanian code of marketing of BM substitutes
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How the marketing of formula milk influences our decisions on infant feeding

World Health Organization and the United Nations Children’s Fund

(UNICEF), 2022 joint report

This report summarizes the findings of a multi-country study examining the impact of breast milk 

marketing on infant feeding decisions and practices.

The research was conducted in eight countries:

Bangladesh, Mexico, Morocco, Nigeria, South Africa, the United Kingdom of Great Britain, China 

and Vietnam

2022 Joint Report



This research shows formula milk as a US$ 55 billion per year 

Industry that systematically undermines parents’ infant feeding decisions and

compromises women’s and children’s health and human rights.



•Formula milk marketing is pervasive, personalized, and powerful

•Formula milk companies use manipulative marketing tactics that exploit parents’ anxieties and 

aspirations.

•Formula milk companies distort science and medicine to legitimize their claims and push their 

product.

•Industry systematically targets health professionals – whose recommendations are influential – to 

encourage them to promote formula milk products.

•Formula milk marketing undermines parents’ confidence in breastfeeding.

.

Results



The findings of the full multi-country study report  

summarized:

51% of the 8,528 pregnant and postnatal women surveyed reported seeing or hearing formula 

milk marketing in the preceding year. 

Self-reported exposure to marketing is highest among women in urban China (97%), Viet Nam 

(92%) and the United Kingdom (84%), and is also common in Mexico (39%)

Free samples are an effective and well-documented marketing tool. 

Women in all eight study countries reported receiving free samples of formula milk, distributed 

inside and outside hospitals (especially private hospitals), by health professionals, at stores and 

by post.



Across all countries, women expressed a strong desire to breastfeed exclusively, ranging from 

49% of women in Morocco to 98% in Bangladesh 

Marketing messages reinforce myths about breastfeeding and breast milk, which are frequently 

repeated by women

These myths include:

• The necessity of formula in the first days after birth

•The inadequacy of breast milk for infant nutrition.

•The perception that formula keeps infants fuller for longer

•The quality of breast milk declines with time.



Health professional recommendations to use formula milk were common across the surveyed 

countries, particularly post-partum.

In Bangladesh, nearly 60% of post-partum women, and in Nigeria, 45%, had received a 

recommendation from a health professional to feed a formula product

Health professionals have personal access to pregnant women and

parents of young children    

Milk companies seeks to influence health professionals’ understanding

of breastfeeding, to convince them of the need for formula, and to use

them as channels for marketing
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JORDANIAN BMS CODE 









▪ No advertising of breast-milk substitutes and other products to 
the public

▪ No donations of breast-milk substitutes and supplies to 
maternity hospitals

▪ No free samples to mothers

▪ No promotion in the health services

▪ No company personnel to advise mothers

▪ No gifts or personal samples to health workers

Transparency 3.15

BMS Main Points



• Infant and young child feeding strategy

• BFHI

• Breastfeeding Policy

• Legislations

Health Policies in Jordan



•Initiate breastfeeding within one hour of birth 

•Breastfeed exclusively for the first six months of life 

•Start nutritionally adequate and safe complementary foods at 6 

months of age 

•Continue to breastfeed for two years or beyond

Global IYCF Strategy



























• Hospitals and health center follow the  ten steps of BFHI

• All health facilities  should not  violate the code in any means

• Promotion of BF

• BF counseling, I and helping mothers n ANC,PNC and delivery services according to the 

guidelines

• Help working mothers  how to  express milk and how to keep it

• Counseling  the infected   mothers with Covid-19 on  how to breastfeed with certain 

precaution

• Referral of mothers after delivery to MCH centers for PNC and BF services

• iYCF practises

BF POLICY



Maternity Leave Labor 67 Unpaid leave for a period not exceeding one 

year 

Maternity Leave Labor 70 Maternity leave with full pay for ten weeks including 

rest before and after delivery

Maternity Leave Civil 

Service 

Bureau 

105 Maternity leave for a period of ninety consecutive 

days before and after delivery with a full salary with 

the allowances she is entitled to, based on a 

medical report 

Breastfeeding Hour Labor 70 Obtain within a year of the date of delivery, a period 

or periods not exceeding one hour in total per day 

with pay for the purpose of nursing her newborn

Role of the Ministry of 

Health in preventing the 

marketing of infant formula

Public 

health law 

(2008)

4 Encouraging and promoting breastfeeding for 

children




